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Bizimana Derrick | 31yrs
D.0.B: 2nd August, 1992
Communications & Creative
dereqg@bima.group
Linkedin: https://bit.ly/3G0OjGzn

Tel: +49 176 25348457

| am a passionate multi-skilled
Communications and creative expert with
a mature and creative approach to visual
communications, concept development,
story telling and digital content
development, known for my creative mind,
strong communication skills and reliability
from concepting till execution.

Extra Skills

Microsoft word, Powerpoint, Excel
Computer Repair
Research
Concept Development

Education:

Diploma in Media Design & Visual
Communication
Artfield Institute of Design

Certificate in Computer Repair and Maintenance
Cisco

Technical Skiil and abilities:

Photoshop
lllustrator

Indesign

After Effects
Premiere Pro

Final Cut Pro

Creativity
Concept Dev’t
Flexibility
Reliability

Background:

MAAIF - Communications Consultant | 2018 - 2022

ASIGMA - Communications Consultant | 2021 - 2022

Bima Group - Creative Lead - 2020 Till Date
Reference:

Danze Edwin

Chief Marketing Officer, Next Media Services
0 750 030 680
deejahn@gmail.com | edanze@nextmedia.co.ug

Tito Winyi

Senior Content Specialist - NSSF
0706 554 505
titowinyi7@gmail.com

Collins Apuoyo
Chief of Party

USAID / FtF iAM / DA
0 751 820 845

Louisa Akiror

Strategy & Partnerships Manager - ASIGMA
+256 754 200 611

lakiror@gmail.com
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In partnership with

Video link:
https://bit.ly/3F70qS4
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Seeds of Prosperity

“Seeds of Prosperity” is a compelling documentary
that tells the transformative story of how agro supply is
revolutionizing farming in Northern Uganda. it highlights
Agro Supply’s vital role in providing quality seeds and
knowledge to local farmers, leading to increased yields,
improved food security, and enhanced livelihoods.

“Seeds of Prosperity” follows the inspiring journey of a
resilient farmer whose life has been profoundly changed
by access to these resources, showcasing its contribution
to sustainable agriculture, economic development, and
community empowerment in Northern Uganda.

In partnership with:
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Redefining Life with HIV and Fashion:
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Video link:
https://bit.ly/46dGOom

An inspiring narrative that traces the remarkable life of Hajarah from
her early childhood. Born with HIV, Hajarah faced adversity from a
young age, as she was abandoned by her parents. However, her story
Is one of resilience and determination. , Hajarah learned to navigate
life with HIV. Today, she has carved a niche for herself in the world of
fashion.

As the creative force behind “Jarah Fashions,” she designs and
produces stunning CRAFTS. Beyond fashion, Hajarah is a dedicated
advocate for HIV awareness, mental health, and the power of self-
disclosure. Her story is a testament to the strength of the human spirit
and the transformative power of resilience and self-expression.

A day in the life of Christina Lunkuse as an Investment Manager:
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Video link:
https://bit.ly/3LR1jiq
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An intimate glimpse into the daily life of Christina Lunkuse, an
investment manager at ASIGMA. From her early mornings at the
office to focused work hours, viewers witness her disciplined routine.
She shares her disciplined routine, how she avoids distractions, her
fondness for tea breaks with her favorite tea bags, and her moments
of solace in a green environment.

The video showcases her unwavering motivation to excel in
investment management, making it an inspiring journey of dedication
and purpose.



The Micro-Scale Irrigation Programe Case Study: The Odeke Odyssey:

The benefits
challenges

y UglFT
Kalemela Joachim
Farm Manager

Improving farmers' livelihood

THE WORLD BANEK
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" This is a case study developed for the World Bank’s Micro Scale E x 0 D U s The Odeke Story” is a concise documentary highlighting the remarkable
@ ‘ : LMﬁlﬂ Fd » Irrigation Program, focusing on uplifting farmers’ livelihoods. It oy oo b e journey of Odeke, a dedicated counter-terrorism policeman. Through

features Kalemela Joachim, a local farmer who harnesses the his participation in the EXODUS SACCO, an internal police savings

program’s irrigation machines to enhance a 17-acre farm. association, Odeke’s prudent savings empowered him to achieve his

dream of building a home for his family.
Kalemela provides valuable insights, sharing both the significant

benefits and challenges he encounters. Through his story, viewers
gain a clear understanding of how micro-scale irrigation is bringing

This humble film illustrates how financial discipline and determination can
transform lives, emphasizing the profound impact of savings associations
in securing brighter futures for those who serve our society.

hope to farmers, improving their lives, and promoting sustainable
agriculture on the farm.
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Video link: https://bit.ly/48IYvhm Video link: https://bit.ly/3LNqGSp



MOTION GRAPHICS
MSE Recovery Fund launch build up
htips://bit.ly/3zDs44i
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The Covid-19 Pandemic
has been devastating to

sustainability

of Micro & Small Enterprises (MSEs)

VIDEO
NCHRD Case management Ciriteria
https://bit.ly/3DJ2NIN
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Other needs & support beyond the case
handler's mandate & capacity are
mapped out.
ldenhitication |II: ”':1' recCem iIIE; |".Ir|I'|a'=l .II'IL!
availability of the services is delermined
and referral is communicated
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In their mandate to coordinate HRDs in Uganda to work collectively
in promoting synergy, cooperation and collaboration to effectively
advance the protection and safety for HRDs, NCHRD-U took

it upon it’self to sensitise HRDs about the typical HRD Case
Management Criteria.

| was tasked to craft and create an interactive flow chart of the step
by steps flow of a typical case that was meant to give the different
stake holders a better understanding of the flow and steps to be
followed and better yet publicise this information as the client
(NCHRD-U) considers it public knowledge.

MOTION GRAPHICS & VIDEO
USE Investor Week Testimonials
https://bit.ly/3swgEv0
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Uganda

Securities Exchange

WORLD
INVESTOR WEEK
2023

3rd - 9th OCTOBER 1 "
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The World Investor Week (WIW) is a global investor awareness
campaign as initiated by International Organization of Securities
Commissions (IOSCO) initiative. This week is is celebrated every
year, across the world, by the securities market regulators. In
Uganda, it is leg and promoted by the Capital Markets Authority,
Uganda Securities Exchange along with their active partners.

' POSIANO MWANJE

Car Mechanic - Excel Garage, Hatwe

| was tasked to craft promotional material ahead of WIW
celebrations that was intended to create hype, awareness and
educate the masses and promote investor education and
protection
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Industrial Photography

Client: Uganda Clays Limited
Project: Annual Plan Launch 2021

ﬁ MAAIF

T Mimstry of Agnculture
remmeorucanns.  Animal Industry and Fishenes

Event Photography

Client: Ministry of Agriculture
Project: New DDA Board Inauguration



Photography

Agriculture

A detailed photo of a bunch of plantain (Commonly know as

Matooke in Uganda) shot after harvest at botanical gardens.

Shot at the NARO Gene Bank in Entebbe, blurry medium macro
The general focus of the photo is the collection of the . shots of bean seedlings in a transparent glass pot stacked in a
healthy green plantain along with dry leaflets side by a | fridge undergoing artifial germination at the NARO Gene Bank in
plantain stem. It is a close up photo, less can be seen in the — Entebbe.

background.




A focused female bean farmer in Nakyesasa sorting
PhOtO € ' new harvest beans on a weaved fanner in a blurred out
background.
Farm Activ :
In the medium background, we see a pile of green
polythene bags usually used to store different sorted
bean varieties to keep as seed for replanting.
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Creative Design
Digital Communication '
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Uganda Clays Ltd.
Beauty to Last

Intergrated Report

In the context of Uganda Clays Limited, S D
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Report. This project aimed to combine baked clay co

compelling imagery with essential financial busings.
. . ‘*) g _ S s ADl'hFﬂ 01:::' Strategy Wi
resmtmmy b ac bt e i . o]
information. _ B shyckiony i
Four strategic priorties danve [ . il r” ki A
. Our Purpose, Vision and it ak e b AT ke ) ':rhf”ﬂnr.r;r;-u.._. :
: Business model o T:am;h ;
- . ¥ nd the g1,
¥ Strategic Priorities Hriiee: 2
UCL exists to drive radical * Fdor sl eomen
improverngnts in building o e~
solutions through unmatched & Solve Ciistam
simplicity, convenience, and Problems
quality. Pecpie Focu:
e B || K Create a Hagh e =
Hpel rl, ‘,E‘;;nl.lng ruugh a We create value through every iz
Challenging Year stage of our business model, e Flie
g transforming raw materials into ;L’fn:;”m""“"' :
oL a range of sustainable building
iy, 0 % products that support the needs Lt i
FE e = Berene, ——— N of Uganda's const . Embrace LaanAl
1 023, Uganda Clays Limited foced difficule M=ot S8 e 20 s | P Tuation sector. : Manufacturing
Expinms conditions "“-'Wh!"h'l-"l;:ﬁ"rm ""dl* et o TP B I g, By s o \
rizimg irgeresy mivs. Thee firctors b 0 Umaea™l o seuem g i e den Wiy L.
panchuetion couts o peduced corsumer demend oy N
impacting the comgsra profitabilicy B . o, % ¥I sthie Sh‘-"Pi”H the way we wark :
o i e S = ik h f2Ly i e Crur values and culturg ﬁgnﬂd bo stake i :
ven create valus for

[ W, T e ¢
Il st B LKL PR bl D il
progiet s R e B oy

enberied I il B Pegher 1

o tha s g B Thet inteests of oo i T
s integral £ the Walwe wo i

.!H:r:-hﬂmlrutpcrw- P declined 48 -“"-'“-.-:T I . iy

Ugee. 2.7 for the ear ending on Dcermber L 2012 i - b [ 13
This dacreasefom Ugn 66 n 02 ospeimaly Bl Vo - v B o
e tn 2 sedhuction i prefit after tanotion e | i
¥} et b Lige. 2.7 for
Tt e bem




Through capturing the company’s
processes and products through
photography and thoughtfully integrating
them with a well-designed layout, the

report surpassed conventional boundaries.

It effectively communicated Uganda
Clays’ financial achievements while
also highlighting its commitment to

sustainability and community engagement.

WwanRcn
ned to thrive
future

This symbiotic relationship between
visuals and design added depth, allowing
stakeholders to emotionally connect with
the company’s story and mission.

The resulting report exemplifies the
impactful synergy of visual storytelling in
bridging quantitative data with qualitative
insights.

Key Focus:

Infographic Design

Data Visualisation
Photography

Color Pallette Dev’t

Graphs and Pie Chats

Font & Layout development
Impact Numbers highlighting



CiplaQ(i

Intergrated Report

In the creation of CiplaQCl’s Integrated
Report, | took on the roles of photographer
and designer, aiming to combine
aesthetics and information seamlessly.

By capturing the essence of CiplaQCl’s
operations through evocative photography
and skillfully integrating it with thoughtful
design, the report emerged as a dynamic
representation of the company’s
achievements and values.
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Quality. Transparency
poundless Prospects.

Intergrated, Report - 2022 2023

é% Manufactured Capital

At CIPLAQCIL, we are committed fo confinuously driving innovation
and sustainability In cur manufactured capital, This unwavering
dedication serves as the foundation of our comprehensive approach
to conducting business operations.

2022/23 Manufactured Capital
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The result was an immersive
document that not only conveyed
financial and operational data but
also communicated CiplaQCl’s
commitment to innovation and
societal impact.

This creative blend of visual elements
and design transformed the report
into a captivating narrative, bridging
the gap between facts and emotions
for stakeholders.
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Inclusion
& Diversity

hieipss, we priodtize retention

gh motivation and engagement
Gles outlined balow. We also

@ fiexible workdorce known as
gonnact” which includes roles like
ig attendants, tempaorary workers
Bri-term projects (1-3 weeks), and
fimise payroll costs. We remain

sl 0 our dedication to fostering
fte Our Recruitment and

¢ g Processes

DUr pre-recrultment processes

[ comprenensive onboarding

s, we are committed 1o

A 0 diverse and (nrinsive

Brce: prioritizing finding the right
gltials who align with our values
BN contribute to our company’s

5 Our recruitment process begins
aiherence to the approved

Blnt budget. When a position
s vucanl, o fustification for its
gRment s required, and the motter

jated to the Chief Executive

ifor final approval.

gures transparency and
Sibllity to all relevant Information
the sign-off. process, whether for
geemenl oF a new et

OO recruftmant approach
paises o comprehensive procoss

ain steadfast in our dedication to fostering a
and gender-balanced workforce.

that- inclices both internal and
external odverhising, menculous
team interviews, and o thorough
assasement of condidate suitability:
Post recrultment, we have detolled
employee integration, anboarding,
and induction processes 1o ensure
a seamiess transition for new
employess into the comparny.

We ang proud 0 have in place

a commrehensive remuneration
and benefits poficy that includes
performance manogement. a
varnaple pay policy, and leaming
ond deveiopment policy.

The presence of our compreherisive
policies well-documented in ow
recently revomped HR manuol and
the impiementotion of-a resillent
oisciplinary: mancoemeant: Sysiem
are key components thot contribute
to the effactive governance of

our employess, Through' close
eollabaration with our legal team,
we diligently ensure adherence

o the established employed
governance framework.

£ 85%

employes
engagement scorg

24hrs

on-site Clinic

biometric systems

ond punctuality

Shifted to an

online goal setting

platform

Valve Croated In FY 2022023

ﬁ%@ﬂ Natural Capital

At CIPLAQCIL, our sustainability endeavours
are strategically aligned with the prevailing
global climate trends, including but not
limited to climate change, the circular
economy, and water stewardship

Sustainability highlights FY 2023

GHG (TONOF COne)

50.72%
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B ccheevbceedes [ Mot Acioved Targel

Motably, there has bean 'an impressive
B¥% reduction bn our ETP (Efluent
Treaiment Plant) sludge beds
Additionally, we have implemanted
maasunes- le minimize the use of
polybags: moving from 55 pleces per
day o just & pleces per day, and
hove complelely eliminated the use of
poiybags (o corry cleanad  filters

Oneof the Key inltiotives in our

wasle management stialegy 5 wasts
segregation at the point of generation
This praclice hos proven nstrumentol
in eficiently colewaizing waste ang
enabling beller undersianding of
genenation volumes Goross varkcas
depariments. By, promcting waste

sagregation al its source, CIPLAGCIL
fosters a mone suslainable oppreoch
e waste management, aligning with
our commitmant (o enviranmental
stovsardship,

Through these conceriea affiorts, we
continde toomake: strides in mirimizing
woste genarabon and oplimizing

our waste manngeman! proctices,
promoling: a cleonern, greener future for
Iné company: and Ihe communiies we
SV

Oplimising our Water
Usage

Crr the past yoor, we achieved
significant milestonas i optimising our
water usage, marking lwo notable

accomplishments. Firstly, a lotal of

702000 litres of waler was responsibly
utiised as portable water, This waler

& sourced from rainwaler horuacling
and undergoes rigorous purfication
processes lo ensure it safely for
consumplion

Secondly, we successfully reused
5000 res of water through the
implementalion of on eficient water
tecycling systent This system eriables
tha 'reuse of o parfion of I woler
within our iociity’s bathrooms, promating
winltar conservation and reducing waste
Our comprenensivis water management
apprach involves recycling and breating
a portion of the water supply tnat wouldl
otharwise not be dischanged through
drains or flushed, thus coninbuling (o
our commitment ta sustainable wales

usage proctices

Through these
our cedicakion
manogement
presenvoiion. |
a responsible
CONSCIOUS Ofg

Qur Ener
Efforts
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BRergy oplimd
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In my capacity as a Creative Communications
Consultant for the World Bank, | have been
entrusted with the responsibility of crafting
compelling visual narratives and communication
materials tailored for specific projects.

Notably, my involvement extended to two key
projects: the uGIFT Micro Scale Irrigation
Program and the branding of the Irrigation for
Climate Resilience Project(ICRP).

THE WORLD BANK



Micro-scale Irrigation
Program Communication

igation For Smallholder Farmers?

Project description:

»'9:3 :-I;Tfﬂa.'uﬂn..';-. i To rr;i:E!‘E;'i:tgh:?;ﬂ;nr;mhm W hy |‘5 t h e L farmeérs 1N ”f-.’ﬂ”"m are Hﬂ‘t‘ff{?:’f
- FISHR R o commmercisl agriculiune™ - = - —
5 i Micro-scale Irrigation Program gl ariability, from
re ! Q\'\fa n t‘ !‘0 r f Ina nCI al L e eharter. Farmers connot predict when rainfall is
UgIFT in stitutions? . : decido the best moment to plant. Sometimes a dry spell

The Micro-scale Irrigation Program is World Bank MICRO-SCALE

- \\)/ IRRIGATION PROGRAM
supported project through the Intergovernmental . W: imuroving fammers losheod

] Most sigmificant risk to agricallural al7 5§
F|Scal Tl’anSfeI’ RefOI’m Prog fam (I F-I-R P) activities according to smalltholder farmers. can:
A GUIDE FOR T

U e | (N 535
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kot | D B%

sz | D 2%

FINANCIAL
INSTITUTIONS

A program concepted to enable farmers to access,
buy and use irrigation equipment through a grant

Haalts a8 ix
scheme, where the final cost is split between the oty :ns
farmer and the government of Uganda. "‘:‘ -
PN ecionn | @ 1%
i >

Saroy
Katiwal barvwy andl Seommianion of Erafheider
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My responsibility on this program was to develop
promotional & educational material like magazines,
flyers, guidebooks & develop and design stakeholder

e swallholder farmers could:

e = T | Farmers will ;
" . . Up to 14,000 P o UC R‘_eﬁuceduam op il i ll;‘;‘ﬂ‘ii-' nr:J;:,I :l‘r'{:i'::{:}:.rm
specific communications. ST i SauiBment theircrops, and sll
. their produce for higher
iy Mo byl price, thus improviy g
;'f J|1t-qn their livelikood,

Official Financial Guide link: https://bit.ly/3wofAez
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Client: The World Bank
Project: Micro-Scale Irrigation Program
Year: 2018



Irrigation for Climate
Resilience Project Brand
Development

(@) (4 i

ICRP is a Resilient Agriculture Support Project that IRRIGATION FOR CLIMATE RESILIENCE PROJECT IRR.IGAT.ION.'FQH_:CLIM ATE RESILIENCE PROJECT
focuses on development of sustainable irrigation
services to allow farmers coping with climate variability,
to increase yield and intensification, and diversify
towards higher value crops.

To provide farmers in the project areas with access
to irrigation and other agricultural services, and to
establish management arrangements for irrigation
service delivery

The Bank issued me a short contract to give
the project a modern & young appealing face
and voice on behalf of the Ministry of Water and
Environment.

From my wide and deep experience, a visually
rich brand starts with the most common and

$ 1 69 M 2020 most effective element - the logo and as a

branding and communication expert, | knew
this would be among the first brand elements

A World Bank funded project, with the Ministry of to develop and later to be supported by a
Water and Environment (MWE), with the Ministry of comprehensive route to user plan.
Agriculture, Animal Industry and Fisheries (MAAIF) as

the technical implementation partner. _
Client: The World Bank

@7 Project: ICRP Project Branding
THE WORLD BANK
Year: 2018







Creative
Comms. Design

Client: National Agricultural Research Organisation

LAUNCH

OF THE CONFINED TRIALS
FOR THE ANTI TICK VACCINE

Significant Projects:

. Mbarara Zonal Research 27¢h Oct. 2022
NARO Website Development

& Development Institute

NARO Anti Tick Vaccine Launch (Mbazardi)

NARO Profile book design

EOC Maiden Visit to Naro ‘_
World Food Day, etc The event will be streamed on !

our YouTube Channel.
I NARO Uganda

Celebrating

Happy

of e ARCO are to: e :ww | ar IS D ay

|:‘...:¢:-_""uu|ul. oy . :;I"u:‘jl" i |
e T Yt | In honour of the faith and /
Y courage of the Uganda Martyrs. |

May our faith as a nation never
Vision: waver.

mmmmmmmm Core vy 165
Happy Independence Day
Declaration of African Interdependence
—— and our shared destiny.
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@ENAROUganda
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LET'S )] ,
CONNECT

Do you want to get
in touch with us?

We got you.

& 0762 444 000
™M connect@naro.go.ug

@NAROUganda

Celebrating

Happy

Martyrs’ Day

In honour of the faith and ///
courage of the Uganda Martyrs. |

May our faith as a nation never
waver.

Happy Independence Day

Declaration of African Interdependence
and our shared destiny.

k wt
\ @ENAROUganda

Total designer Photography

9

Videography

Total events 5 Total events
documented documented

23 Total Design
Content




NARO Website revamp

https://naro.go.ug

@ A&

About Us Research Opportunities Media Centre  Exhibition Centre

Historic Framework Historic Framework

Mission
A market responsive, client oriented

i Y =20 ! r‘ md d{_-:rumd driven national agricultural
% b i.\ﬂ _. II = & i I_ 7 research system
“Hellen Adoa visits Nalirri 5=

Ngetta Zonal Agricultural Research and Devel Ngetta Zonal
Agricultural Research and Development Institute (ZARDI)

o
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Task:

As the Creative Communications Consultant

for NARQO’s digital transformation project, | was
entrusted with the pivotal task of spearheading
the revamp of NARO’s website. This endeavor
was driven by the need to modernize NARO’s
online presence and enhance its capacity to
effectively communicate its mission and research
findings to a global audience.

LIS AGBAVisits Natirt =
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Suslaining Livelihoods

i varlpetaie
drbare en fou

Result;

The NARO Website Revamp Project, under my
creative guidance, achieved remarkable outcomes. It
enhanced user experience and modernized NARQO’s
brand identity.By adhering to accessibility standards,
we ensured NARO'’s research reached a wider and
more diverse audience. This project showcases

the transformative power of effective visual design,
modernizing NARQO’s online presence and reinforcing
its position as a forward-thinking research institution.

g < 2 Agribusiness

Research

& Development.
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Sustaining Livelihoods
& Development.

Lorem ipsum dolor sit amet, consectetuer adipisc-
ing elit, sed diam nonwmmy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat,



TN Ministry of Agriculture
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MAAIF Pro-active Rebranding

2 Mimstry of Agnculture
e orucany,  Amimal Industry and Fishenes

fﬁ MAAIF

Client: Ministry of Agriculture | FAO
Project: Ministry Refresher | Rebranding

Year: 2020

Objective:

My goal was to rejuvenate the Ministry of
Agriculture, Animal Industry and Fisheries
(MAAIF) to captivate the youth, inspiring
them to embrace agriculture. by infusing
youthful energy into the Ministry of
Agriculture, Animal Industry and Fisheries
(MAAIF) through strategic design choices,
positioning it as an innovative choice for
the youth within the agricultural sector.

Deliverables

* Brand Development

« Emblem realignment

* Brand Support element development
- Brand Guideline/Brand Book

Approach:

In a four-month effort, | began with
research into youth perceptions of MAAIF
and drew inspiration from youth-centric
brands. | redesigned visual elements,
creating a logo symbolizing growth and
innovation, complemented by vibrant
greens, blues, and yellows. Dynamic
icons and graphics highlighted modern
agricultural practices, engaging the youth.




World Food Day

Project description: Deliverables:

As MAAIF’s creative commmunications  Pre-event hype content (Countdown Videos)
Consultant, | was tasked by the communication - Digital Content Strategy (Digital Post design, Video graphics, etc)
MM ﬁf\IF Qy% g‘:‘;gn"’:ggtﬁ)%”g;"tth“;e department of the Ministry to develop a - media plan & Content (Moving Billboard graphics,
i Anemal sty and Fseres United Nations communications and Awareness plan and content Day’s program design,Pull Ups, Flyers, etc )
for the Global World Food Day Celebrations Event « Post Event content development & repurposing

Client: Ministry of Agriculture | FAO
: . f 2022 under the th , « Event Phot hy & Vid h
Project: World Food Day Celebrations © HNAerine teme vent Coverage (Photography & Videography)

Year: 2022 LEAVE NO ONE BEHIND.
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NATIONAL i
COALITION OF
HUMAN
RIGHTS
DEFENDERS
UGANDA

Project description:
Human Rights Defender

Awa reness cam p a ig n The assignment involved concepting It was from the research that | My other responsibilities included:
design which started with deep research concepted a scenario based campaign,
. about the Human Rights Defenders, sketched and created layouts that > managing client’s expectations
[IEC Material Development) and this involved getting a deeper involved illustration development, > suppliers handling
understanding of their ways. copy development and general design > creating and setting a project
compositions that was approved for print work and activity plan.

| sparked off this project with both online and finally delivered.
and traditional onground reseearch and

this involved interviewing active HRDs -

lawyers, policemen, Human Rights

Activists, etc.
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Journalism
1S not a crime
.

We empower all HUMAN RIGHTS DEFENDERS to

FIND THEIR VOICE. Your safety is our priority as you

Report any cases of violence-or injustice against
N akey 4 PROTECT & PROMOTE human rights.

any of your many Human Rights. fo our

IOLL FREE: AL = “' A . Report any cases of violence or injustice against any Human Rights Defender
(0) 800 100 250 . in your community to cur TOLL FREE: 0 800 100 250
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Journalism
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Your e:—?f{ﬂry is our priority as you PROTECT &
PROMOTE human rlghts >

Journalism
1S not a crime

National Coalition Of Human
Rights Defenders - Uganda

e e m
Organization [MGO)
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ASIGMA

ADVISORY | DATA | CAPITAL

Advisory

Data
Capital

As a multi-faceted creative communications consultant,

| collaborated closely with ASIGMA and their esteemed
partners, including MasterCard and USAID, DAI to
effectively communicate their profound social impact
initiatives both online and in the traditional media space.
In this role, | served as a pivotal bridge, translating
ASIGMA’'s commitment to positive change into
compelling narratives that resonated with a wide-ranging
audience on different platforms and channels.

Drawing upon my expertise, | harnessed the power of
various communication channels to authentically convey
ASIGMA’s mission, creating an emotional connection
between their purpose and the values and aspirations of
their stakeholders.



Client: ASIGMA | MasterCard Foundation
Year. 2022

<ey impact projects

The Middle-Small Enterprise
Recovery Fund

Implementer: MasterCard | FSD Uganda | ASIGMA

‘ JEFSD ‘ D

i uganaa ASIGMA

Feed the Future Uganda Inclusive
Agricultural Markets Activity

Implementer: USAID/DAI | ASIGMA
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Shaping a more livable world.

My role as the communications experts was to strategise and

develop online comunication tactics using social media specific
platforms to best communicate on behalf of the FUND and the

implementing partners.

The objectives involved but not limited to breaking down
the fund’s general purpose to the public, advertising and
commuicating EOIls, documenting FUND events held across
the years, (Launch, stages, and beneficiary stories in forms of

graphics, photography, documentary & testimonial videos)

Duration: Fund Size: Target:

5yrs  $20m  veme®

The client is working with financial institutions “Equity Bank in
this case” to deploy a Market Systems development approach
to ensure better behaviours, practices, and shared benefits are

realised by all actors within the market system.

On this project, my responsibilities included thinking execution
points and developing tactical comunication material online
using social media & other online platforms like the website to
best update the uniquely different stakeholders on behalf of the

intervention.



ASIGMA
3 followears n

ASIGMA
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To apply for the #MSERecovery Fund, the selected Tier lll and Tier IV financial IFC - International Finance Corporation/The World Bank recently launched a

institutions will include regulated microfinance tirms, digital lenders, and report on a study conducted with #ASIGMA that sized the consumer markets
and explored #investment opportunities in Uganda's refugee ecosystem.

The #MSERecovery Fund - a partnership between the Mastercard Foundation
and Financial Sector Deepening Uganda (FSD Uganda) - is an initiative that will
positively impact Tier lll & Tier IV MFIs and youth & women-led MSEs ...see more SACCOs, and they will be required to demonstrate the following criteria.

Applicants are required to submit an application form: https://bit.ly/3ok8Ji4 Read more: https:/fbit.ly/3EeXzRd
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b
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along with the required attachments by email to mse- i
covidrecovery@asigmacapital.com
& Young wWES | 13
mastercard A-f—l i 1--'I E Ugan da ' .‘IE 1
Fonsndathon 1"J'II‘llullr'D' rl':: L= AR mhaeor Chanae - &)

Criteria for Participating
Financial Institutions
(PFIs)

Read more: -6)

N

ASIGMA

MSE Recovery Fund Launch MSE Recovery Fund Launch IFC Report Launch
Duties: Duties: Duties:

- Launch Design material + 360 Communications strategy + Digital Activation

- Digital Activation «  Communication material design - Photography

- Photography - Objectives & Application Criterial Breakdown

- Traditional Media engagement * Traditional Media engagement

MSE Recovery buidup: MSE PFI application Criteria: IFC Report Launch:

https://bit.ly/3zDs44i https://bit.ly/3pdWFzt https://bit.ly/3wOE5ID
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MUBARAK - i « .« .
Crileria for Participaling

Financial Institutions
(PFIs)

Read more: ©)

Eid Mubarak to you and your family

l lal) l)yé?ﬂ May Allah open the doors of
111(1(3[)(311(1 .‘3 happiness for you and fulfil all your dreams.
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Droactive

| was specifically contracted to develop a new and
consistent brand look that was inspired by the need
to harmonise the station’s general ook i.e color,
brand elements application.

The station had in previous experiences struggled

to create a general modern consistent look across
the different channels i.e digital (online, social)
media, tv and print.



Show Tags/Badge On-air talent photography

Design & Implementation

LIVEAT 1

Concept developed, elements aligned, photos
taken, it was time to put everything together and
here | was mainly focusing on creating unique,
simple and communicating creative yet simple
visuals that would successfully place NBS TV as
the modern, exciting, and first place position
brand/TV station in current Affairs in the country.

) Current Affairs Globe Show tagline

Project Management J
. o We tell the story

My other responsibilities on this project included: b eyon d the st ory.
> Budget development
>  Stakeholder alignment
>  Equipment sourcing
>  Market standard research SnaiiiRashlag
>  Printing material readying & . #NBSUndates
>  Flighting supervision D
Overall:

It was on this project that | for the first time used all

my creative skills i.e Concept Development,Graphic Art Direction & Design Photography

& Design, photography, project management,

on the same project and this did play a big role On this project, | was the dedicated creative partner, and this My responsibility at this stage involved organizing

in saving and operating within the budget yet directly involved developing the general visual concept, layout & and readying the station’s on-air talent for the

achieving and surpassing the objective of the and the overall artistic & consistent yet relevant elements to photoshoot, scheduling the shoot, shooting, photo
use. editing, and final application.

project.



LIVE AT 1

We tell
the story beyond
the story.

#NBSUpdates

=y

LIVE AT 1

Deliverables: - Station Brand Dev'’t We tell
- On-Air Broadcast design (idents :Rg ::g"r;P gle
layouts, channel and show promo
branding)

 On-air talent photography material

* Internal Station Branding

 Qutdoor and Digital Branding -
billboards, pullups, rate cards, etc




Within my portfolio, | present a curated selection of projects that reflect
my expertise as a creative communication specialist & Content Creator.
lt’s important to note that certain projects are not featured due to various
limitations, including file sizes, sharing formats, and the commitment to
confidentiality through signed Non-Disclosure Agreements (NDAs). These
undisclosed projects have significantly contributed to my professional
growth.

For a comprehensive overview of my capabilities and a deeper
understanding of how I've navigated diverse challenges, | invite you to
engage with me directly. Through personal interactions, | can elaborate on
my versatile skill set and how it aligns with your specific requirements.

| appreciate your consideration of my portfolio and look forward to
discussing how | can contribute effectively to your creative initiatives.

Warm regards,
Bizimana Derrick
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Supported Brands
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THE WORLD BANK Business growth is our business Uganda ClaYS Ltd.
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